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High customer satisfaction
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7.8 +80

billion people live on million more eachyear
earth

140,000,000 @

dishesare prepared using RATIONALappliancesevery day

4,000,000 >90

potential professional kitchens recommendation rate
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"l decide on the desired result,
RATIONAL does the rest, and | can rely
absolutely 100% on the quality."

BMW Group
Kurt Rass Kitchen Manager BMW Group
Munich, Germany



/"Without RATIONAL, we would not be
able to prepare 20,000 Peking ducks
every day with such high quality."

Quanjude Group
YanDajian, Head of R&D, P.R. China



